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Thanks to warm support from all over the world, Kaohsiung will be strong!

©English translation: Wendy Wei Chang ©Photos courtesy of Kaohsiung City Government

Kaohsiung recently suffered its
most serious gas explosions in
half a century. Following the disaster,
support from other countries and
territories poured in. Every county and
city in Taiwan also contributed to rescue
efforts. Over 12,000 military personnel
were dispatched to help search for
survivors and restore basic services.
Volunteers took care of survivors and
artists composed songs for Kaohsiung.
Everyone offered to help, giving
Kaohsiung warmth, strength, and full
support. Love goes beyond borders. As
soon as they heard about the
explosions, mayors and
representatives from Kaohsiung's sister
cities and twin towns got in touch with
Kaohsiung City Government to express
their thoughts and deepest
condolences.

Governor Kabashima lkuo and
Deputy Speaker Shigemura Sakae of
Kumamoto Prefectural Government in
Japan, together with the
representatives from the government
and council, visited Kaohsiung on
August 21. They hand-delivered a
donation of 8.08 million yen (equal to
NT$2.28 million or US$76,000) from
Kumamoto Prefecture and expressed
their sincerest sympathies. Kaohsiung
Mayor Chen Chu, saying friends are
best found in adversity, expressed deep
appreciation for Kumamoto
Government's support and was very
touched by its friendship.

When the explosions happened, a
group of teenagers from Kumamoto
Prefecture were visiting Kaohsiung. A
12 year-old girl, Miss Ishihashi Rina,
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Kumamoto Governor Kabashima lkuo hand-delivered the donation to Mayor Chen Chu.

recalled that people from Kachsiung
offered tremendous support when
Japan suffered an earthquake/tsunami
disaster on March 3, 2011. Therefore,
she decided to donate half her 10,000-
yen travel expenses to help Kaohsiung.
To express Kaohsiung's appreciation to
Miss Ishihashi, Mayor Chen asked
Governor Kabashima to bring her a
framed news piece that reported her
generous donation, along with a
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In Japan, Sendai International Relations
Association organized a fund-raising event
for Kaohsiung.

backpack bearing the words "Citizen of
Kaohsiung."

Vice President of the Sendai
International Relations Association, Mr.
Mori Syuichi, also led a group of
delegates to visit Kaohsiung on August
29. Their first stop was Kaohsiung City
Government, where Mr. Mori conveyed
warm regards from Sendai and
contributed 315,000 yen (about
NT$89,000 or almost US$3,000) raised
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by Sendairesidents.

One of Kaohsiung's sister cities,
Hachioji City, was also very concerned
about the disaster. At the time of the
explosions, the city was hosting its
biggest festival of the year, the Hachioji
Matsuri. The city's mayor and speaker
led departmental leaders to organize a
fund-raising event at the festival.
Donation boxes were set up in Hachioji
City Hall and other places and a total of
2.066 million yen (NT$583,000 or
USD$19,500) was collected. Also,
people in Kaga City showed their
sympathy by generously donating 2.19
million yen (NT$618,000 or US$20,600).

The Japanese Association in
Kaohsiung, a group established by
Japanese migrants and Japanese
businessmen, was second to none
when it came to making donations. The
association contributed NT$6.9 million,
and expressed hope that Kaohsiung's
effected neighborhoods can be restored
as quickly as possible.

Mayor Chen stated that Kaohsiung
will keep moving forward and continue
to improve. The city will stay strong now
and forever. She hopes everyone can
support Kaohsiung!
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Over 12,000 military personnel were deployed to restore basic services.
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Ll Chin-lun is the author and
illustrator of picture books which
feature her beloved furry friends (cats
and dogs). Her use of simple strokes is
symbolic of the sincere friendship that
exists between humans and their four-
legged friends. The books have been so
successful that Li has opened a store
called "Chinlun's Things" and
established a namesake product range
"Chinlun". She has since opened a store
named "Bandon" at Pier-2 Art Center. Li
Chin-lun has been an illustrator for a
long time. In 1992, she won first place
for her original picture book Piggy Who
Swallowed Seeds, at the Hsin-Yi
Foundation: Children's Literature
competition. Li's other picture books
have also gained huge popularity. In
1997, she decided to enhance her skills
and broaden her horizons, so she went
to the UK to study illustration. Her books
have since been translated into many
languages including Japanese, Korean,
English, German and Dutch.
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Chinlun's products

Li Chin-lun charms the city with her Joyful gallerv

©English translation: Lin Fang-ju ©@Photos by Lin Yu-en

Chinlun's Things Store and her
product range were established in 2010
and feature her illustrations. She has
brought a new artistic perspective to
Kaohsiung.
Chinlun's
products
quickly
gained
success
because

they are
unique,
practical and
well-made.
Chin-lun
wants to
continue to
integrate
designs of
her furry
friends into
her products. She wants to convey her
philosophy of treating animals kindly
and more humanely. She also wants to
, teach people about
animal protection and
hopes Chinlun's things
store will become a
foundation for helping
animals in need.

Li Chin-lun treats her
own dogs and cats like
her kids. When she
comes in Chinlun's
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Bandon Grocery Store
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Li's furry friend illustrations and that art should not be pretentious or

intimidating. She also sells watermelon
juice and ice cream in order to create a
relaxing atmosphere that can be
enjoyed by everyone. She hopes
Bandon Grocery Store will become a
place where her value of "art for
everyone" can be realized, in an art
gallery full of colorful pictures.

Li Chin-lun's stores have something
for everyone. She believes the more
beauty people appreciate in their lives,
the broader their horizons will become.
Now Bandon Grocery Store has
become a highlight in Kaohsiung, Li
Chin-lun can once again fully devote
herself to creating new books. She
plans to continue producing colorful
illustrations and creating more stories
about the touching relationship people
and animals.

Things Store, the furry friends
always sit around her, but she is
never disturbed by them. Chin-lun
often observes how pets behave
and how others interact with them. Her
love for her dogs and cats are reflected
in her work and products. Although the
pets can't communicate with language,
Chin-lun writes and illustrates her
feelings through her stories.

In 2013, Li Chin-lun opened Bandon
Grocery Store at Pier-2 Art Center and it
too has become a great success. She
refers to it as a "grocery store for young
artists". Li is also using it as a powerful
platform to share her philosophy that
images should be enjoyed by everyone
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Bandon has something for everyone
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Customized notebooks at Bandon
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ZhiZhiRen is still a relatively new
company, but it is constantly
gaining in popularity. In 2012, after
graduating from Shu-Te University's
Department of Fashion Design, Ms.
Natalie Sun opened ZhiZhiRen No. 67
Textile Studio (ZhiZhiRen) with two of
her classmates. Together they
converted an old apartment into an art
studio but the business got off to a slow
start. They took on part-time jobs to
cover business expenses and after
three years her original partners had
moved on to pursue other jobs.
Although Natalie wondered if she
should continue, her passion for the
design and textile industry made her
refuse to give up. Continuing with the
business on her own, she has
developed many initiatives, creative
ideas and great works of art that has
made her business grow.

ZhiZhiRen focuses on dying, screen
printing and weaving textiles. Natalie
has a unique product line, to which she
applies her own design techniques.
She produces creative camera straps,
silkscreened cotton bags and
potholders woven from waste
cloth. She enjoys creating new
pattern designs and particularly
likes working with tie dye, as the
natural dyes always create new
and interesting patterns. After
several years, the natural dyes
tend to fade slightly. However,
Natalie feels this is symbolic of
passing time and memories
created, compounding the charm of
ZhiZhiRen's unique style. Natalie is
always endeavoring to increase the
value and beauty of her handmade
work.

Over the years, Natalie has received
a variety of feedback from her
customers. One liked her tie dyed
handkerchief so much so he wrote a
poem about it. Once when she was
selling her textile artwork at a street
market in Hualien, she was honored
when a customer recognized her work
and exclaimed, "lt's from ZhiZhiRen!"
Some customers find the tie dyes

ZhiZhiRen No. 67 Textile Studio

A studio that memorializes emotions and memories on textile artwork
©@English translation: Wendy Wei Chang

products to be a little too expensive as
they are made from costly materials.
Natalie has also begun to attracta more
diverse customer base with her designs
that illustrate the variety cultures and
lifestyles of the people of Kaohsiung.
Over the years she has drawn a lot of
inspiration from the people of
Kaohsiung and has created Kaohsiung
themed silkscreens which have
become quite popular.

Natalie also allows artists to use her
studio free of charge to hold exhibitions.
She encourages artists to stay

BBAER
ZhiZhiRen's products
throughout the exhibition, so they can
share about their experiences and
ideas. On weekends, she also offers a
variety of textile art classes, including
silkkscreen, embroidery and knitting.
She tries to match class topics with
upcoming exhibition themes. For
example, for the upcoming travel
exhibition in October, Natalie will teach
the students how to put silkscreen
travel designs on to products like
notebook covers. Natalie hopes that by
connecting her classes with exhibitions,
she can make them more interesting.
Natalie
hopes
ZhiZhiRen
woiol
become a
place

Products made with a screening echnique
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Owner Natalie Sun

FREEE X AW A A
Natalie's charming wall-hangings

where people can share art work and
exchange ideas. She also hopes the
quality of her artwork will become more
elegant and to incorporate more
Kaohsiungthemes and scenery into her
artwork.

ZhiZhiRen No. 67 Textile Studio
http://zhizhiren.whostas.com
07-2817330
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Feature Story

KYMCO's 50 years of devotion: A local motorcycle factory

©English translation: Wendy Wei Chang

pecomes an internationally famed company ez ez
Kwang Yang Motor Co., Ltd.

FREYETLEMany 12588
Introducing a new step-through scooters model,
the "Many 125"

Kwang Yang Motor Co. Ltd, (KYMCOQO), established
in Kaohsiung, has spent half a century diligently
developing its motorcycles. Today, KYMCO's
motorcycles are found in 97 countries across five
continents. Within Taiwan, it has been the best-selling
motorcycle brand every year since 2000.

Established in 1963, KYMCOwas foralongtimeina
partnership with Japan's Honda Motor Co. Ltd. The
two companies worked together for 33 years. During
the partnership, KYMCO built up its industrial capacity.
In 1992, after the two companies had terminated their
partnership, KYMCO launched its own motorcycle
brand. According to KYMCO General Manager Mr. Ke
Jun-Bin, the company's sophisticated manufacturing
skills for step-through scooters are, without a doubt,
among the very best in the world. KYMCO currently
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KYMCO's Kaohsiung pr

has 4,800 employees globally, half of whom are
Taiwanese. In addition, KYMCO has factories and
marketing divisions in the USA, the UK, Luxembourg,
China, the Philippines, and Vietnam. In 2013,
KYMCO's revenue was NT$36.65 billion, with total
motorcycle sales of 12 million units.

Walking into KYMCO's Kaochsiung factory, one is
immediately impressed by the massive scale of its
production line, which is comparable to anything
operated by better-known multinationals. Fifty workers
assemble different components for this year's new
scooter, the "Many 125" model launched in July.
Around 40% of the motorcycles' main components,
such asthe engines, are made by KYMCO. Ittakes five
minutes to complete the production cycle, which
includes 52 steps. Afully assembled scooteris finished
every 50 seconds, and the Kaohsiung factory
produces 1,800 to 2,200 motorcycles per day.

KYMCO started to expand into overseas markets
back in 1979. The company started in Italy, the country
from where step-through scooters originated, and
Europe's largest consumer motorcycle market.
Scooters are KYMCO's specialty,
and the company eventually
achieved third place in Italy's
imported-scooter market, with a
market share of 15% to 17%. In
terms of quality, KYMCO scooters
are comparable to other
international brands, but they
have the advantage of being 5%
to 10% cheaper. KYMCO's
attractive prices have allowed the
company to prosper in Europe.
Building on their initial success in
Italy, KYMCO's scooters and
ATVs have achieved first, second
or third place in the imported-
motorcycle markets in Germany,
Spain, and France.

KYMCQ's impressive success
can be attributed to its customized
products. Consumers in different

Fi— AR E TR BB AR RS
Recently-renovated dealerships offer more
transparent services.
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KYMCO produces its own engines.

countries have different expectations, and the company
has found it is important to obtain accurate information
aboutthese expectations, so it can tailor its motorcycles to
match local needs. Customer feedback is tremendously
valuable to KYMCO. The company collects feedback from
sales agents and at events such as the Milan EICMA
Motorcycle Show. KYMCO continues to develop new
equipment and technologies to produce motorcycles
which meet consumers' expectations.

Every year, KYMCO commits 6% to 7% of its operating
revenue (more than NT$1 billion) to R&D. The company
has 561 research staff around the world, including 444 in
Taiwan. KYMCO's emphasis on R&D results in it obtaining
130 to 160 patents per year. For ten years, the company
has partnered with BMW in Germany, Kawasaki Heavy
Industries in Japan, and Arctic Cat in the USA. Through
these partnerships, KYMCO has been able to learn
detection and measurement techniques which are key to
the development of motorcycles with larger engines. As a
result, KYMCO has won a reputation for being able to
produce powerful motorcycles, comparable in quality to
those made by US or UK companies. In 2011, BMW
revealed that its 450cc
off-road motorcycle was
to be outsourced to
KYMCO for production in
Taiwan. Since then,
KYMCOQO's reputation and
popularity has grown
thanks to strong sales in
Germany, ltaly, and Spain.

Europe used to be
KYMCQO's main export
destination. However,
due to Europe's
economic crisis and
increasing sales in
Central and South
America, KYMCOQO's sales
are now balanced
between Europe and the
Americas. In one deal, Mr.
Ke says, KYMCO sold all
the used and scrap
vehicles it had in Taiwan
to Nigeria. Nigeria's high
demand for such goods
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eventually exceeded KYMCO's supply, and as a result
KYMCO unexpectedly opened a new sales channel in
Nigeria.

As for Asian markets, it is possible to anticipate the
sales of a motorcycle model throughout the region by
looking at its sales in Taiwan. Generally speaking, if a
particular model sells a lot in Taiwan, it will also attract
many customers in Japan, Korea, and China. KYMCO
motorcycles are durable and stable, and KYMCO was
the first motorcycle maker in Taiwan to offer two-year
warranties. KYMCO's road tests for new motorcycles are
stricter than the government's, so the quality of its
motorcycles is trusted by customers. By integrating
modern designs, KYMCO continuously develops new
products that are fashionable and attractive. As Taiwan's
leading motorcycle company, KYMCO believes that in
order to excel, the company has to go the extra mile to
stay innovative. Speaking of KYMCQO's outlook, Mr. Ke
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KYMCO commits more than NT$1 billion to R&D yearly.

says he hopes KYMCO's motorcycles = —
can match the quality and price of
otherinternational brands.

To make its business more
sustainable and efficient, KYMCO has
established a network of 3,500
exclusive dealerships and 6,000 non-
exclusive dealerships. KYMCO has
also given a brighter and cleaner look
to 250 recently-renovated dealerships,
naming them "KYMCO Excellent
Network." KYMCO hopes its
customers can enjoy more
transparent services in terms of
pricing and maintenance, as well
as a more comfortable environmentin
its renovated dealerships.
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General Manager Ke Jun-bin

KYMCO{ i # A FIRIRESH
A KYMCO dealership in Italy

KYMCO{iz 17 BF i L ERRYAE 8E S
A KYMCO dealership in Colombia
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KYMCO has been the best-selling motorcycle brand in
Taiwan each year since 2000.
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KYMCO's road tests are stricter than the government's.
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Pioneers: C-SKY's Grystal Bee Shrimp Empire

©English translation: Peng Hsin-yi
©Photo by Lin Yu-en

Crystal bee shrimps are delicate
freshwater creatures discovered

by German scientists around 20 years
ago. Following years of selective
breeding and cultivation, Japanese
scientists were able to produce varieties
with more attractive appearances.
These pet shrimps were introduced in
Taiwan a little over ten years ago, and
today a Taiwanese company, C-SKY, is
the industry leader. C-SKY has taken
the lead globally in terms of export
quantity, financial value of exports,
number of crystal bee shrimps
produced, and total company turnover.
C-SKY cultivates more than 20
different varieties of caridina, the genus
of shrimps to which crystal bee shrimps
belong, and their output is about
100,000 shrimps per month. The
company's farm in Kaohsiung has over
a thousand 200-liter tanks. Most of
these tanks are for the company's most
popular breed, the red-and-white
striped caridina. Given the scale of their
operations, it is no exaggeration to call
the company an"Empire of Caridina."
The most significant difference
between a caridina farmand other types
of aquaculture is that very strict
temperature control is vital for the
former. Rooms must stay in the 20-25
degrees Celsius (68-77 degrees
Fahrenheit) range throughout the year,
and the water must be kept mildly acidic
at pH6-6.5.
According to C-SKY Sales Manager
Lin Kun-fong, the company has been
able to expand internationally because
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C-SKY has become the global leader in the field of crystal bee shrimp.

HZREEIBRKERBRANSRITAEE -

Many aquarium owners enjoy watching these shrimps search for food.
- .

it hit its stride when demand in Japan
and Europe was high. In the past,
whenever an international buyer had a
big order, the buyer would usually have
to contact four or five amateur breeders
so as to get the quantity required. Even
then, they would often receive shrimps
varying in size and quality. That is not
the case with C-SKY, where precise
quality-control measures are in place to
ensure the purity of the breed and the
size of each shrimp, and to
guarantee steady and
timely deliveries.
What is more,
C-SKY has
invested a lot in
the cultivation
process. For
example, the
company has
its own feed
formula, and
the soil at the
bottem of each
aquarium tank
has a particular composition. It is no
wonder the company frequently wins
competitions in Japan and Europe.
Over the years, C-SKY has

KEEER

ZAENEEMRIE
Crystal bee shrimps
have many different
colors and breeds.
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established stable sales channels. The
company is in constant communication
with dealers so as to obtain sales
information and hear about client
requests. The company has done alotto
reduce the death rate of caridina being
delivered, and Mr. Lin says that if an
issue occurs, C-SKY always tries their
best to find out what happened and
identify a way which can prevent a
recurrence. Each type of caridina at
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Picking out shrimps of a
specific size from the
enormous tanks is an
immense challenge.

D |

C-SKYfZE—KAHE »
TFERIEIETSE
C-SKY ships packaged
shrimps within a day to
reduce the death rate of
caridina.

C-SKY is taken care of by a specialized
team, and the company strives to
maintain the trust of clients and dealers.

The hardest part of the production
process is picking out shrimps of a
specific size from the enormous tanks,
especially when there is a big order. In
order to keep as many shrimps alive as
possible, the company aims to ship
within a day. Mr. Lin says picking out 100
shrimps may not seem difficult, but to
gather 10,000 is an immense challenge,
especially when the number delivered
must never be less than the number
ordered. This part of the work is
repetitive and boring. Only those who
see the profession as a hobby rather
thanamere job canreally last.

Caridina are popular in Japan and
Europe because many aquarium
owners enjoy watching these colorful
shrimps swimming and looking for food.
If you are interested in having a few
caridina for pets, please pay attention to
the temperature and quality of the water.
Once you have these two factors under
control, you too can enjoy the charm of
these darlings.

C-SKY website: www.c-sky.com.tw
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A pregnant crystal bee shrimp
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Chiu Shu-chong’s touching "LOVE" Installation

©English translation: Peng Hsin-yi
©Photo by Hou Ya-ting

I n August 2014, the "LOVE" art
installation became Kaohsiung's
newest tourist landmark. With its
charming waterfront that has been
recently enhanced, the Love River is
one of Kaohsiung's romantic highlights
and an integral part of its urban
landscape. Along its banks are a music
theater, movie museum and historical
exhibitions, which can be enjoyed within
walking distance of each other. The
"LOVE" art installation has been stands
next to the Ambassador Hotel's Love
Boat ferry station and has become a
popular spotto take photos.

There are always lineups of tourists
waiting to take their picture in front of it.
Artist Chiu Shu-chong is very happy that
it has become so popular. The
installation's companion piece
"Kaohsiung Love River", is also lit up
and located across the river in front of
the courthouse. Visitors who take the
Love Boat tour at night will enjoy its
colorful reflection shimmering on the
river. These art installations have added
much to the city's vibrant skyline.

When designing the instillations, Mr.
Chiu discussed the details in great

length with the City Government's
Maintenance Office. He described his
contemporary vision of how he could
best present the beloved river and in the
end the word "LOVE" prevailed. The
word love transcends language and
culture and is symbolic of a city that
endeavors to reach out to visitors from
around the world. It is also carries the
river's namesake and embodies it

original meaning.

The "LOVE" installation won the
crowd over with its simplicity. The colors
themselves were also arranged with
much consideration. Mr. Chiu decided
strong, saturated colors were soothing
to the eye. With inspiration drawn from
Andy Warhol, he picked yellow, pink and
blue. In Mr. Chiu's work, yellow
symbolizes supremacy and the Love
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The Inspirational Story of Ultramarathon Runner, Chiu Shu-Jung

©English translation: Lin Fu-ju
©Photo by Hou Ya-ting

Chiu Shu-Jung is nicknamed
ultramarathon mom because of
her passion for marathons. In 2008,

Chiu Shu-Jung participated in an
eighteen day, 1,151-kilometer

ultramarathon, in France. However, she
got blisters on her feet caused bacterial
infections and then turned septic.
Unfortunately, she had to receive two
amputations, one on her right leg up to
her thigh and half of her left foot.
Chiu Shu-Jung realized

However,

sorrow could not alter what had
happened and she would not give up.
She also realized it was her sorrow
which was the source of her family's
sorrow and her happiness which was
the source of her family's happiness.
Therefore she had to stop feeling sorry
for herself. After she went through the
healing process, she was fitted with
prosthetics and learned to walk again. At
first, it took her some time to stop falling
over the smallest bumps and holes in
the road but she is now able to walk
effortlessly again.

She has gained the respect of her
fellow race competitors who adore her.
She goes out to watch the races, well
dressed and full of confidence. She
carries cane covered with rhinestones.

She wears skirts so she can show off her
prosthetics and jokes that with them she
doesn't get tanned or cold. On a more
serious note, she believes people
admire her courage and the way she
tackled such a setback.

After her ordeal, Chiu Shu-Jung still
dreamed of getting back into doing
marathons. She received a tricycle by a
bicycle company and was very excited
that she would be able to begin cycling
again. After she learned how to ride the
tricycle, she took her first ride around
Chengcing Lake, alongside her
ultramarathon friends. Over the last
three years, Chiu Shu-Jung has
completed 30 cycling marathons, each
being on average approximately 42.195
kilometers long.

River's unique status in Kaohsiung. The
letter O was installed as a pink heart,
embodying the softness of love. The
letter V was created in an energetic
green, which is a classic tone of
Matisse's Fauvism.

The installation stands 4.5 meters
(14.8 feet) in height and is the perfect
size for taking photos. When posing
beside the art piece, it is easy to get the
whole installation in its entirety and the
people in the photo will not look like tiny
dots. The installation is made from
stainless steel and coated in "race car"
grade paint, therefore withstanding

many people touching it.

Chiu Shu-Jung's story was made into
a documentary. During the filming, she
went to France to watch the
ultramarathon. On the first day, she
stood atthe finish line, waiting to hug her
old running pals. Chiu Shu-Jung's
perseverance has proven that she has
overcome both physical and mental
trauma. The documentary was released
last year in Taiwan. Chiu is often invited
to deliver inspirational speeches and
regards her prosthetics as a marathon
medal. She is now eager to conquer a
cycling marathon. Chiu Shu-Jung
explained that although sometimes
people will feel frustration, it's not the
end of the world. "Sometimes detours
will allow you to regard things differently
and provide the opportunity to
experience a different life."
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Deliciousness Born in a Buddhist Temple-Longhm An's Smoked Longans

©Photos by Chen Bo-han

©English translation: Peng Hsin-yi

D ried longans
are a staple in
Chinese cooking.
Not only are they
used frequently in
sweet soups, they
are also many
people's favorite
snack. But few
people understand
the intensive labor
that goes into the
production of these
tiny, wrinkly,
concoctions. The process is jaw-
droppingly complicated. Longhu An, a
temple located in Kaohsiung's Alian
District, has been producing smoke-
dried longans for 106 years, ever since
the shrine was built. What used to be a
traditional industry has morphed into a
cultural treasure that is cherished and
passed down. It is with such a beliefthat
Longhu An continues to dry longans
using traditional methods, and their
products have become legendary.

The Abbess of Longhu An is Master
Yin Wu. She says the temple started
making dried longans simply because
there are many longan trees in the
courtyard. Drying the fruit was an
obvious solution to the issue of
overproduction when the fruit hits peak
season. Dried fruit has a long shelf life,
and so helps sustain the temple's
income during slow seasons. Longan
fruit peaks in August, and that is when
the temple is at its busiest. This year,
Longhu An enjoyed an exceptional
harvest in mid-August, and for 18
straight days, the temple's 10 kilns were
burning day and night to process all the
fruit. Each kiln can handle

approximately 1,000 Taiwanese catties
(a traditional unit of measurement
known as jin in Mandarin). Each catty is
600g, so 1,000 catties is 600 kg or about

PR X FRRERE S

Selecting larger somked longans

FEfREz
Dried longans

ENEREZIEBEANAN
Producing dried longans requires intensive labor.

1,340 Ibs.

The first step is laying fresh longans
out on trays, with the shells, twigs and
leaves intact. There they stay for 24
hours to partly dehydrate. Next, the
twigs are removed from the fruit by hand.
The fruits are then placed on top of one
ofthe kilns to begin the five-day roasting
process. These fruits are turned over

three times each day sothey do notburn.

During this stage of the process, the
temple's courtyard is enveloped in arich,
sweet aroma of roasting fruit. However,
the smoke may make one's eyes water.
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The temple's Abbot Master Yin Wu (left)
and Master Jheng Ju (right) present
dried longans straight from the kilns.
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Dried longans are a translucent brown.

HE A RE i o R IR B AR AR B :
Longhu An's traditional smoke-drying‘method

The kilns are fueled by longan wood,
which adds to the aroma of the finished
product. The temperatures can be as
high as 100 degrees Celsius (212
degrees Fahrenheit) for those standing
in front of the kilns, but the nuns endure
these challenging working conditions
because this process is key to achieving
the impeccable quality which the temple
manages to attain year after year. Aftera
few days, the fruits finally reach the
desired degree of dryness. When the
opaque white flesh of the longans has
turned atranslucent brown, and they are
still warm fromthe fire, they are ready for
the next step.
After all the fruits
have been dried
and smoked, they
are placed in the
courtyard under
the sun foranother
two or three days.

EREZsAANE
ﬁ)e fruit are turned
over three times

per day.
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This helps them last even longer. After
that is done, the temple staff begin
sorting the fruit. The larger ones which
remain intact are packaged with their
shells. The smaller ones, and those with
broken shells, are shucked and sold like
raisins. These fruit are popular
souvenirs among locals and visitors
alike. During holidays such as the
Chinese Lunar New Year, the temple
welcomes visitors by serving tea made
with dried longans.

Where to buy?
Longhu An Temple: 07-6332008
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